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Artist
Power

Will the Web
emancipate artists
from their bondage to
dealers? Probably not,
but it will certainly

broaden their markets.

BY MISSY SULLIVAN

HOTOHGRAPH ER FILANK TLEN
documents vintage acds on the
ddes ol old Mew York build
inps. He knows that liigle-
knoswi
need somewhere public to display theis

artists like hitasell
wares, Thev need dealers, Lotsa [uel
While there's no hard data, industry
gxperta estimate that only aliat
5% 10% of artists nationally are repre-
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thase that are, regularly sur-
render BIM=——ir more—aol
||'||_' -||1||"\1 Price

Jump wasn't  exactly
chiased by dealers. So he took
lils st 1o the Inbernel. Log
i ta |r.l.|||:|'.|||||".|.l.1l'||.;ﬂlﬂ
ol can see his waork, d-madl
him questions aboit it iand
by 3L &L BE prbemests Yoae

“The site st acted as my
pross .|_|_k_|||.u |I|"|I.|I A I
dica't bt thad it was clsen
ax a Yahoo site of the week In
gurly 1999 He's now s
i nearky 80 search engiies workdwide

Goodbye dedlers? Mot yet. lamip
admits he hosn't sald much on the
Wels, And hie's kept his day job, man-
aging a dental practice. Stll, many art
dealers are worried. The Internet 1a
changing so many businesses; is
Bownd 1o have an et on thReirs,
And it s, Bul rather than disintermedi

ating dealers, 1t moving them anline,
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Metalaiirh Boris
Bally and (insai)
aome al his waros,

Thiere wire more thay 20060 giles cu
retitly showcasing art online—aestab-
lished galleries, suction hasiiaes, Wels
only retail sites, artist-ran eollectives,
Al of cosurse, levy @ charge on the artis,
bt thev dis get the work exposed to a
broader pudience, With &0 imuch art on
thie Met, where should you gof Here-
willh, soime acvice for readiers whio want
i e At hanking om the Web

If vou're looking for a name-brand
artiat like Andy Warhol o William
Wegmin, your best bet isat one of the
pallery networks lke Omview.com i
Eurigroup.com, of the auction sites
Artnet.com and Sothebys com, These
e-businesses cull inventory From

Blue-chip galleries, and operabe on the

iracitbonal middlemon model

here's this difference
On the Web you don’t get
thint dn-your-lace snoofiness
that off 5o many
worlihd-be buyers at elile galleries. Web

lurmns

TR Prll'llllll_' information .'.rll.l
Bl - Bl clingg o buyers wnd hrosweers
alike, plus helpful links to services like
appraksal, framing and shipping.

The other big difference: i welcome
pranaparency of pricing, Wherneas bl
line dealer prices can vary from client
b client, onllne prices are pasted | 1ithi

on the scioen. And smart Welb shoppers
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can enatly consull anlineg price gualdes,

Can you haggle over pricet Same-
Pippe s, LIRW I 0nm names o jreice |||||
then encnurages collectors to make a
coiinter-olfer, Don’ be sliy alssul nam
it lower price: there's phenty of room
b huaggthe In @ business where you prods
ably have a 500 dealer markup but also
fi =110

If you're interested in discovering
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v revw dalent and vour tastes cor'l
necessirily pun to the avant-garde,
there are many sies—i|ke Ciundlel.com,
Mextbdonel.com, Printingalirect.oom
and the recently launched ArtAdvo
hat have experts to do the
siiting for you,

Unlike galleries, those sites don'
hold inventory. [nstead, they rely on

Cle s

fulfill custmer orders
directly from their studios, Because
ihey dion's hasld inverilory, this klnd of
juiried site doesn’t hit the artist as hard.

Cnild coim, Tor examiple, charges the

nrtlats o

artisl 25%—35% of the sales price.

Por metalsmibth Borls Bally, whio has
his own informational Web site and
several dogen cralt galleries acros the
coutitry selling his work, furied Is the
way (0 go. 1 would have been hesitant
i Guild didn’t jury, P've seen a lot of
schlock out there and [ wani Lo make

siire 1'my associnted with good stalf.”
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Arfist Powar

Sgueezing the Dealers

Art aplling on the Web i still in itg iInfancy. Balow ane sites that let you bypass
traditionsl godleries; & few even ofter direct contnal with the arsie

Expart Site'n Conmfac) Lrikes Prica
Hira Pl ERIR Cat' Birectly lange
Arthihocatocem Yain NA Mo LEB0-533.330
Arideccecom ] i Vs £00-80.000
Kriveal.com’ Ma SL.000yr Vi 1,000-#0.200
[yesiorm oem Yas Mk Ha Jn0-48,000
fulld. cam Yau #h-15 Ha #p e 1 ml
lhiess. cami Mi ] Yir LO0G= 1, &)
KextMoned. caiv 1! &l avg Ha 300-100.000
Palntisguleract.omm  ¥id il L 451 =¢ 1, 1
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Since lnst Movember Bally has nei-
ted nearly 320,000 from Guoild's siles
of his furniiure and jewelry, crafted
frovity alel trallic signe

kristina Larsoi, |ln'.-.||.|q.'lll ol Art-
Advocate.com, has declded 1o marry
what she sees as the best of the tradi-
teomal wallery with the ease ol dccess
and searchability of the Inernet, Her
wlte offers the usual Mlusteations amd
then offers to let potential buyers view
the wark i person wnd, i sane cases

meet the artist. This approach ac-
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I|.|-.|H.-'||'-.!|E:|.-x the limitations of com
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and the ultimate lim
portinee of experiencing art frsthamd

il amn artworg

Bt what i vou have conldence in
VOLIT oAV Bale i elipay the
thetll of the hunt? Maybe

vou hope o fod an undis

covered artist who will turn
auit o be the nest Pleasso,
Akash Agarwal, President
of [theo,com, has Taabiiaied
a site just for you. " We fecl

Wou ¢amn son Cralg
Kraft's nean seulp-
furos on lvis Weh aine

thee Wby i really good i the direc! puly
lication model: artists speaking directly
iis the buyer and the buyers speaking
directly to the artists” says Agarwal.
[theo serves as the Bacliaton Ve re ndal
filtering content, We're letting buyers
diecide for themaelves.
But beware
thiere dan’t hove a dealer because thiel

Losts of artisis oul

stuft is lowsy
Ariheccn,onm operales (1 @ Al

lar myodel. Artists pak fees ti L!Iﬂ-|'.|-'-'-
thetr wiorle. IF it sells, they pay 20% to
ArtMecca, lennifer Wrigley, chief ex

eeulive of Arthdecca, isn' L promaising
vou will find unknown geniuses on
her site. She positions her wares mord
ander the home beautification wm

brrella than the fine ot one, 11's a good,
sLTOng market, Arthdecca
claims 100,008 visilors a
month—Ilar

§
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muore than
weuIns gel.

[hen there are the solo
wriist sites ke ||.|||5'-'=. Ile's
gotten attention but only o
hanadfid of sales, Cralg Kraft,
a neon sculpror based in
Wishingion, TRES has haid a
giniilir expericne,

K raft

lia refisters

Paya i serviced
hig  site
ST ST .|.!I\I'.|I'|||1|'|||'||I.|. !
with the r||.l.i|:-| warch L'I'IF.iI!lI.'h. He gets
bt ten hils o day el thie few wales
Kraft attributes directly to the Weh were
imagde enly afler Uhe collector visited his
sinsclio |II1|| wiewed the stufl, But that's
Lid |1-_ b L ||'|| '.i|||-\. ||| ||||'|I.'| range
between 33000 and 5375, Hx)

[hae W&t Do adun Bseen the citinlysl
for mearly o domen sales i existing <ol -
lecbaars welvey vime Lhe si0e 14 trnck his
|atiest Dutpul Recently, a dealer in San
Franciscs found his site and is broker
ing a site k|1r-.|l'l. COMmimnissEon

I newer really thought {hiiid [resfibe
wolld ‘get sculplite over the Weh,
Koraf mivses, “HBui | ve been surprased

He shouldn's have been surprised
for that's swhat the Veb & abroud:
Putting people in touch with a broacler
world than the one clrcumscribed by
physical and geographic hmitations, F



